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Watch our video
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https://pressreader-video.wistia.com/medias/1ib6l40u2n

Our Story

It started with a vision. In 1999, we
wanted to keep people connected to the
stories they cared about — stories from
home — whenever they traveled.

Now, PressReader is an award-
winning digital platform that delivers
digital content to readers in the most
personalized way, a way that makes
sense to them. We've partnered with
thousands of publishers around the

world to bring the best newspapers and
magazines onto a single platform that's
updated every day.

With over 7,000 magazines and
newspapers, updated as soon as
they’re available from the publishers,
every reader can stay connected to the
stories they care about and discover
new favorites.

Canadian born, with
offices In Vancouver,
Dublin and Manila

We offer 7,000+
publications available
on any device

Millions of people around
the world already use the
PressReader app

PressReader for Libraries



Our library

experience
ING'S :  — | \.
Logg/géffl \Ji TONDON MIT|.ibraries
C&4d UNIVERSITY OF HARVARD

LIBRARY

LIBRARY
OF CONGRESS

7 LIVERPOOL LIBRARY

PressReader for Libraries



Why it’s
your stu

Choice

More newspapers and
magazines than anyone else.
Students from all disciplines can
find the information they need.

No limits

Unlimited downloads that last
forever on all devices. Seamless
on-site and off-site access

allow students to research from

anywhere.

00d for
ents

Global publications

Students come from all over. So
should your content. We offer local
and global titles from over 120

countries in more than 60 languages.

Aresearch tool

Easy for students to find the
iInformation they need with keyword
search, topic alerts and instant
translation in up to 18 languages.
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Beautifully designed
for your mobile
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Voters just can't make up
their minds

New Hampshire’s Democratic primary
is today. But many remain paralyzed by
indecision,
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Why it's good
for yourlibrary

The power of

critical thinking Jointheclub
Content from trusted, quality Millions of students around
sources allow students to the world already use
open up a world of diverse PressReader.
perspectives.

Plugged intoyourworld  Go green

It's our world, too. We work with Offer sustainable services to
schools and libraries to make sure your patrons while enhancing
students get information from the their discovery experience.

right places.

Easy andaccessible

Seamless on-site and offsite access.
PressReader can be set up in
minutes. There’s never anything to
upgrade, install or maintain.

Set1t'up In minutes

There’s nothing to plug in,
Install, or maintain.
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Think outsidethebox

“Higher education is shifting because its core
constituents — students — are starting to behave
more like customers and are less forgiving of some of
the inefficient and Ineffective aspects of the academy
not tailored for a strong customer experience’

Andrew Roth

President Emeritus,
Notre Dame College

PressReader for Libraries



What the industry
IS saying

There's been a fundamental shift in the way people P, '

read content. In a world where the business Wh at _has Changed_ j Wel I ] q U Ite a IOt
models behind newspapers, magazines, books, Print is facing some steep competition from the mobile screen.
movies, and music have transformed to meet And readers have never had more avenues to discover all kinds
drastic changes in consumer behavior—libraries of information. F |

too must follow suit or be left behind. This is no secret to librarians. Arecent OCLC (Online Computer

Library) study found that most academic librarians think their
primary service (borrowing books) will change dramatically in
the next five years.

So the guestion remains, how can
(DOW”'Oad e repo”“ere) the libraries of t@day adapt to the
digital world oftemerrow?

That's why we turn to other rapidly evolving industries for answers.
We pose the question to leading businesses like Spotify, Netflix,
and Whole Foods, and our findings might just surprise you.

10 PressReader for Libraries


https://letstalk.pressreader.com/the-future-of-academic-libraries/

How Johns Hopkins
University IS supporting
thelr community during
COVID-19

Even with the campus empty, librarians have
taken their knowledge online to help connect
students to information. They spend a big part of
their day touching base with students to ensure
that they have the right resources, right when
they need them.

-

“It’s been amazing to see how librarians still =t

PP
-—/

have to be that bridge between people and NS
information. We would not be able toruna
library nearly as well as we do without

technology, but ultimately it still comes down

to that person-to-person contact foritto =
work. It’s all about the people.”

Mackenzie (Mack) Zalin, Librarian at Sheridan Libraries, Johns
Hopkins University.
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There’s been a dramatic change in the
way people discover and access content

Consumed media The experience
Videos Immediacy — instant gratification
Music Relevancy
News Perspective
Journals Trust
Magazines

AN o

What brings the two together?

Choice
Technology
Convenience

Where did people go to find movies to watch while they were staying safe at
home? What about music? What about news? What about magazines?

12 PressReader for Libraries



There’s been a dramatic change in the way
people discover and access content

This shift has had a major impact on the business models behind many
industries. These models have been transformed...

from OWNING to Sharing
fromDUYING thingStwbuying experiences
frompaying for the wholewpaying for a piece

fromindividual subscriptions w all-you-can-consume

PressReader for Libraries



Types of access

Onsite

Through the library's Wi-
Fi

\

Offsite

URL referral from the library's website

Offsite

using their student email

14 PressReader for Libraries



At the Library

Your students get unlimited access to over 7,000 premium
newspapers and magazines as soon as they step through
your doors. They can browse on any device by followingtwo
simple steps:

Download the PressReader app or visit pressreader.com
Connect to the library’s Wi-Fi network to get access

That’s it. Really.

PressReader can help students find relevant articles,
credible sources, and information to back up their research.

We offer quality content from more than 120 countries Iin
over 60 different languages. So students from all over the
world can stay connected to what's happening locally and
back home.

Best of all, they can get access how they want — onlibrary
computers, or on their own personal devices.

15
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PressReader -

TOP INTERESTS
The tree map below shows what percentage of audience-read articles contain the displayed interests. v Traffic

Analytics

To better serve our clients, we built PressReader
Analytics to provide you data that makes sense.
It iIs a comprehensive dashboard designed to
give you a better understanding of your patrons,
with insights to help you improve PressReader
usage.

With enhancements in features and functionality
combined with metrics and common terminology
used in product and content analytics - the
reports measure overall usage and engagement
within your PressReader HotSpot.

Sports

63.0

Politics
61.7%

Business

Medicine
52.5%

TOP PUBLICATIONS (

Name

Title 1

Title 2

Title 3

Title 4

Issue Opens

64

85

39

36

Download CSV

Article Opens

4,135

2,404

2,015

1,895
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PressReader Accessibility

For everyone who « reading

HOME MAGAZINES NEWSPAPERS MY PUBLICATIONS

Welcome to PressReader

Enjoy unlimited access
provided by Hotel - Japan Market 2

At PressReader, we believe reading
should be accessible to everyone.

We know many readers rely on tools or
assistive technology to access content

at learning centers, institutions, and
businesses.

Magazines

With navigation, audio, tab navigation, color contrast,
large named buttons, and user font size control — it's
here to serve readers who need it most. It's an
iInclusive product for users worldwide.

( Learn more ) y N
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https://about.pressreader.com/accessibility/
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http://marketing.pressreader.com/ndmarketingresources/rb/download/Released_Titles_2020.xlsx

What’s new at PressReader

New ways to connect

We added new authentication methods

availab
Portal.

e for the Shibboleth and Finna

Plus URL Referrer and EZproxy

IS also available now In the app.

Signin
Almost there! Create your account or sign-in to save
your interests

" Continue with Apple

6 Continue with Facebook

(5 Continue with Google

(0]

Twitter Email Libraries
& Groups

By signing up, | accept the Terms of use and the Privacy policy.

/

1:29 il © @ \

< Search

Cancel

Library or Group Sign In

YOUR ACCESS TO PRESSREADER IS BROUGHT TO

YOU BY YOUR LIBRARY OR GROUP. LEARN MORE.

Library - Central

CENTRAL Highlands Regional

HIGHLANDS Libraries
LIBRARIES 25 Armstrong SI'l'r:i.*ai:-t' ,

ENTER YOUR LIBRARY CARD NUMBER AND PIN TO

SIGN IN
Library card number

Required

PIN

Required




What’s new at PressReader

New analytics platform

We built PressReader Analytics to
provide you data that makes sense. It is
a comprehensive dashboard designed
to give you a better understanding of
your patrons, with insights to help you
Improve PressReader usage.

D pressreader

*Library Group HotSpot

ANALYTICS

Audience Interests

ACCOUNT

Settings
FAQ
Terms of Service

Privacy Policy

v

TRAFFIC INSIGHTS Compared to 2020-09-02 - 2020-09-07

Article Opens

165,883 +11%

HOTSPOT BREAKDOWN

Name
Hotspot 1

Hotspot 2

Sessions

2,325

Issue Opens

Avg. Session Length

- 9,314 +99%  20:55 4124

Article Opens

160,092

5,901

Sessions

2,116

210

Country Main group

. , Library Group

Canada
Hotspot

Library Group

Hotspot

Canada
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What’s new at PressReader

Tools for Success

Your access portal to the resources you
need to help ensure your patrons,
students or staff enjoy everything
PressReader has to offer.

Visit our page

Dpressreoder

Tools for Success — Libraries & Institutions

Tools For Success is your access portal to the resources you need to help ensure your patrons, students or staff enjoy everything
PressReader has to offer. You will find downloadable marketing collateral in digital or print, best promotional practices and a help

section for finding answers.

Promotional Guidelines

We do our best to promote our larger international titles and describe PressReader with phrases like “unlimited access” and avoid the
word ‘FREE’, This comes from a lot of time spent doing user research and analysis on words that best resonate with our user base. We're
confident these work best on social media and the like. If you ever require any recommendations/clarification, please contact Alvin

Hartono at o

Here are some examples of what you
can use as copy for your marketing:

1. Get unlimited access to the world's
best content as a member of (your
library).

2. Get access to more than 7,000 of
the world’s top newspapers and
magazines as soon as they’re
available on shelves. Available at
(your library).

3. No limits on downloads. Theyre
yours to keep forever.

We do our best to promote our
popular international titles — we
recommend you do the same! Below
is a list of titles that are often used in
our marketing material:

- The Guardian

- Bloomberg Businessweek
- Los Angeles Times

- Newsweek

- Daily Mail

- LEquipe

- Der Tagesspiegel

- Libération

- China Daily

- La Razon

MacBook Pro

3 simple rules to keep in mind:
1. Avoid using the word ‘free.’

2. When promoting titles outside of our
recommended list, please check with
us first.

3. Add the PressReader app download
link to your website so patrons can
easily download the latest version:
about.pressreader.com/download-
the-latest-app

Looking for our logos and brand
guidelines?
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https://letstalk.pressreader.com/tools-for-success-libraries/
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